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This version presents the first official brand guide for the rebranding of ELK.



This is the core logo variation, featuring the logo mark alongside the acronym "ELK." It is intended to be the most 
frequently used version and should be the primary representation of the brand.

Use this variation on all brand materials, including digital platforms, marketing collateral, and merchandise, 
to establish brand recognition.

Primary Logo | Logo Mark + Acronym ("ELK")



Secondary Logo | Logo Mark + Full Name 
("Environmental Learning for Kids")
This variation includes the full brand name "Environmental Learning for Kids" alongside the logo mark. It is a good choice for 
when your audience might not know what "ELK" stands for.
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Apply this version to longer-format materials, official documents, presentations, or situations where you want to highlight the full 
name for better understanding. Use it also when introducing your brand to new people to create a lasting first impression.
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Logo | Color Variations
Full Color Logo:
Use it consistently across brand materials; it is ideal for most color-reproduction scenarios.

White Logo:
This is a prominent alternative to the full color logo. It works well on printed materials and digital assets and 
can be used over brand colors.

Grayscale Logo: 
This should be used when color reproduction is not an option, especially in printed materials like newspapers.



Clear Space
Maintain generous clear space around your logo to enhance its visibility and impact. Ample spacing ensures that your logo remains 
distinct, legible, and effective across various mediums and sizes.



Logo Rules | Do Nots
1. Do not stretch or distort the logo in any way.

2. Do not change the color of the logo beyond
the allowable color options.

3. Do not rotate the primary logo.

4. Do not change the transparency of the
logo.

5. Do not add effects to the logo.

6. Do not rearrange the logo’s elements.

7. Do not put the logo on a background
that deems it illegible or unappealing.

8. Do not change the size of the elements.

9. Do not render under poor resolution or
sharpness.
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